
Jan. - June 2025
6 Month Campaign Reporting & Recap



EXECUTIVE SUMMARY
6 Month Report

84,533 724,699 4,627,791 812

Social Audience Social Engagements Video Views App Downloads

50,570,311 386,370 100,424 3,319

Impressions Site Users Site Conversions App Users

Reporting period: January 1 - June 30, 2025



TAX REVENUE
MONTH 2020-2021 2020 % Change 2021-2022 2021 % Change 2022-2023 2022 % Change 2023-2024 2023 % Change 2024-2025 2024 % Change

July $284,997.94 74.38% $403,546.61 41.60% $374,437.12 -7.21% $392,547.58 4.84% $431,311.11 9.87%

August $314,140.86 95.89% $395,047.92 25.76% $414,086.06 4.82% $429,777.77 3.79% $482,077.28 12.17%

September $334,866.16 155.46% $327,624.14 -2.16% $274,765.94 -16.13% $262,938.01 -4.30% $319,145.36 21.38%

October $245,051.51 123.76% $264,042.08 7.75% $264,202.37 0.06% $279,291.98 5.71% $317,180.40 13.57%

November $266,686.89 110.84% $295,806.80 10.92% $362,694.94 22.61% $361,883.67 -0.22% $379,912.65 4.98%

December $312,480.40 117.74% $328,096.69 5.00% $275,328.39 -16.08% $377,970.56 37.28% $412,648.98 9.17%

January $225,788.11 70.75% $297,223.71 31.64% $341,477.59 14.89% $342,109.19 0.18% $387,359.23 13.23%

February $238,192.37 129.84% $254,124.81 6.69% $244,177.41 -3.91% $270,047.20 10.59% $296,854.06 9.93%

March $191,000.54 84.82% $233,737.35 22.38% $230,707.53 -1.30% $258,570.53 12.08% $214,979.32 -16.86%

April $332,094.79 115.00% $342,513.08 3.14% $325,462.65 -4.98% $434,254.90 33.43% $417,143.25 -3.94%

May $241,662.59 98.55% $256,219.83 6.02% $246,328.37 -3.86% $313,770.51 27.38% $270,810.47 -13.69%

June $291,259.67 14.31% $287,776.39 -1.20% $254,407.24 -11.60% $307,517.36 20.88% $327,364.63 6.45%

TOTAL $3,278,221.83 92.32% $3,685,759.41 12.43% $3,608,075.61 -2.11% $4,030,679.26 11.71% $4,256,786.74 5.61%



Datafy Visitation for this time 
period was up YoY from 2023 
(10%) and 2024 (16%) for 
total trips to the county in 
2025. 

March YoY consistently drives 
the highest visitation across 
these 6 months. 

DATAFY
Visitation Overview

2023 2024 2025

Total Trips 495,359 469,341 543,020

Visitor Days 2,081,533 2,194,581 2,364,995

Avg Length of Stay 4.5 Days 4.9 Days 4.6 Days

Reporting period: January 1 - June 30, 2025
Excluded 1 day trips



WEB TRAFFIC
Overview

For the last 6 months, 
weʼve had over 300k 
users to the site. Up 
nearly 30% from the 
preceding period.

The top traffic source 
remains Social, with 
cabin ads driving most 
traffic.

The average engagement 
time on the site sat at just 
under 1 minute.

January 1 - June 30, 2025
Compared to preceding period: July 4 - Dec. 31, 2024



Compared to the preceding period, Properties and Eat page types saw increases in views and active users in this period compared to the preceding period. We also saw 
decreases in the bounce rate, which speaks to the value of traffic landing on these pages, excluding Properties pages which saw an increase (also valuable traffic signal).

WEB TRAFFIC
Pages

January 1 - June 30, 2025
Compared to preceding period: July 4 - Dec. 31, 2024



WEB TRAFFIC
Overview

Compared to the same 
period in 2024, we saw a 
nearly 20% increase 
active users. 

Similar stories are seen 
YoY for web traffic with 
social cabin ads driving 
the most traffic. 

January 1 - June 30, 2025
Compared to same period last year: Jan. 1 - June 30, 2024



WEB TRAFFIC: CONVERSIONS

We saw increases in conversions compared to the preceding period (up 93%) and the same time period of 2024 (up 30%) this time period. 

Conversions
Jan. 1 - June 30, 2025 Preceding Period

July 1 - Dec. 31, 2024
Year Over Year
Jan. 1 - June 30, 2024

Conversions Total 
Users Conversions Percent 

Change Total Users Conversions Percent 
Change Total Users

Totals 100,424 55,859 52,061 92.9% 29,999 77,583 29.4% 44,122

check_availability 86,476 48,755 43,997 96.5% 25,860 70,459 22.7% 39,978

add_to_favorites 5,725 2,059 4,483 27.7% 2,045 5,781 -0.97% 3,057

start_your_search 8,223 5,045 3,581 129.6% 2,094 1,343 512.3% 1,087



SOCIAL MEDIA AUDIENCE
JANUARY - JUNE

The first half of 2025 brought major growth, our total 
audience is up 20%, with over 12,000 new followers 
added, bringing us to 84,533 overall. TikTok led the 
charge with a massive 2,115% increase, while Instagram 
(+23%) and Facebook (+16.8%) also saw steady gains.

We officially crossed the 80K mark - a big milestone as 
we head into the second half of the fiscal year!

Moving forward, weʼll keep the momentum going by 
reaching new audiences, keeping things fresh for our 
current followers, and continuing to highlight seasonal 
and experiential content that resonates with our 
audience. 



SOCIAL MEDIA IMPRESSIONS & ENGAGEMENT
JANUARY - JUNE

We had a strong first six months, with impressions up 21% and engagements climbing 22%! Facebook 
continues to lead in overall impressions, while TikTok saw a massive spike in engagement — up over 
2,200%. Itʼs exciting to see content gaining traction across platforms, and weʼll keep that momentum 

going with strategies focused on reach, engagement, and continued growth!



SOCIAL MEDIA VIDEO VIEWS
JANUARY - JUNE

Video views saw major growth in the first half of 2025, up 90% overall with nearly 5 million views! YouTube led the way 
with an 857% increase, followed by big gains on TikTok (+560%). Short-form video remains a key driver across platforms.



On Instagram, our best performing posts were all 
about beautiful views, unique cabin stays, and 
exciting activities, right in line with what we expected 
for such a visual platform. Reels continued to be the 
top format, pulling in the most engagement.

On Facebook, linked static posts that highlighted the 
area's beauty and drove to the website performed 
best.

Weʼll keep using engaging hooks to grab attention and 
continue leaning into trending and seasonal audios to 
make our content more shareable and engaging. 

ALL STAR PERFORMERS
JANUARY - JUNE



Pinterest had a great first 
half of 2025, with growth 
across almost every 
metric. Total audience 
was up 21%, and our 
engaged audience saw a 
huge jump, up 154%! 
Impressions and 
engagements also 
climbed, up 11% and 
136% respectively.

Saves were a major 
highlight, up 230%, 
showing strong interest 
and future planning 
behavior. Top boards 
continued to be seasonal 
and cabin-focused, a 
great sign that our 
audience is looking for 
inspiration for trip 
planning. Weʼll keep 
leaning into that kind of 
content moving forward.

ALL STAR PERFORMERS
JANUARY - JUNE



Impressions ClicksLanding Page 
Views

Cost Per Click

18,727,378 306,710 663,410

$0.28

Reporting period: January - June 2025  (Facebook & Instagram)

Engagements

2,427,477

PAID SOCIAL PERFORMANCE TOTALS
JANUARY - JUNE



AD PERFORMANCE - FACEBOOK
JANUARY - JUNE



YOUTUBE PERFORMANCE
JANUARY - JUNE

Youtube had a strong 6 months – we  reached 2.8 million views, more than 67K watch 
time and over 100 new subscribers! We saw a significant increase in May along with an 
increase in ad spend on this platform. Our top performer was Top Things To Do In 
Summer, bringing in almost half a million  views. Youtube Shorts also had a solid 
showing, making up almost half of our top 10 videos for this time period. 



QUANTCAST
Digital Display

TOTAL IMPRESSIONS
13,112,012

TOTAL CLICKS
14,069

CPC
$4.19

Digital Display has consistently performed well. Month over month, clicks and 
impressions were high - with the CTR consistently over the national average of .08%. 
June has been the best performing month while April was on a downward trend.

1/1 - 6/30

Month    Impressions    Clicks   CTR%   CPC$ 

Jan       2,306,935 2319 0.10%  $  4.30

Feb       2,214,578 2411 0.11%  $  4.09

Mar       2,259,602 2582 0.11%  $  3.83

Apr       2,183,112 1965 0.09%  $  5.00

May       2,096,115 2277 0.11%  $  4.30

Jun       2,051,670 2515 0.12%  $  3.82

Grand Total     13,112,012 14069 0.11%  $  4.19



Q1 MEDIA YOUTUBE ADS

YouTube Ads

IMPRESSIONS
7,211,942

VCR
98.14%

Q1 Media took over YouTube bumper and 
non-skip advertising in December and 
performance has remained high with over 98% 
Video Completion Rate. 

1/1 - 6/30

Campaign Impr. Viewable rate

YouTube - Video - :06 Bumpers - DFW 1,969,677 97.67%

YouTube - Video - :06 Bumpers - OKC 381,489 98.10%

YouTube - Video - :06 Bumpers - Shreveport 378,219 97.78%

YouTube - Video - :06 Bumpers - Tyler 354,324 96.71%

YouTube - Video - Non-Skippable :15s - DFW 2,814,267 98.44%

YouTube - Video - Non-Skippable :15s - OKC 558,329 98.71%

YouTube - Video - Non-Skippable :15s - Shreveport 546,479 98.81%

YouTube - Video - Non-Skippable :15s - Tyler 209,158 98.49%

7,211,942 98.14%



DATAFY
Digital & Video Display

TOTAL IMPRESSIONS
2,621,027

DISPLAY CPM
$7.80

VIDEO CPM
$20.88

Datafy ran from January through June. 
During that time frame, this tactic resulted 
in over 171,500 total trips/visits and made 
an estimated campaign impact of $12.8 
million. It also overperformed in terms of 
VCR, CTR, and CPM.

1/1 - 6/30



HULU & PEACOCK
HULU

OVERALL VCR
98.85%

TOTAL IMPRESSIONS
1,481,879

PEACOCK

OVERALL VCR
99.36%

TOTAL IMPRESSIONS
1,629,748

Hulu and Peacock both ran well during the first half of the 
year. VCR is very high for both of these platforms . 

1/1 - 6/30

Hulu

Peacock

Start Date End Date Order 
Goal

Impressions Completions VCR Clicks

1/1/2025 1/31/2025 238,348 246,277 242,599 98.51% 3

2/1/2025 2/28/2025 238,348 244,581 242,377 99.10% 3

3/1/2025 3/31/2025 239,437 250,564 247,872 98.93% 9

4/1/2025 4/30/2025 238,348 247,047 244,309 98.89% 4

5/1/2025 5/31/2025 238,349 247,169 244,049 98.74% 13

6/1/2025 6/30/2025 239,436 246,241 243,569 98.91% 14



PARAMOUNT+ & LOCALITY

Locality

PARAMOUNT+

OVERALL VCR
98.62%

TOTAL IMPRESSIONS
2,529,212

LOCALITY

OVERALL VCR
98.10%

TOTAL IMPRESSIONS
3,299,742

1/1 - 6/30



OUT OF HOME & PRINT

DARTD Magazine DFW Child



Email (Jan - July 2025)

Insights
 

Key Takeaways: 
Avg. Open Rate 27.1% 
Avg. Clicks 1.3%



APP PERFORMANCE
Overview

App performance for the first half of 2025 across users saw a 
slight decrease (22%) compared to the second half of 
2024. Downloads also saw a slight increase.  

The majority of users were seen in Dallas, TX and Oklahoma 
City as well as in-county. The most active users were those 
utilizing the app in Houston, TX.  

Date Downloads Users

January 117 412

February 116 456

March 54 648

April 121 477

May 185 576

June 219 750

Totals 812 3,319

January 1 - June 30, 2025
Compared to preceding period: July 4 - Dec. 31, 2024



Engagement on the app reveals the top ten items were mostly trail-related content or outdoor activities.

APP PERFORMANCE
Engagement

January 1 - June 30, 2025


